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Automatisk genereret beskrivelse]I-PRIS 2026
Den lokale iværksætterkonkurrence



Do you have a unique business idea or a startup with the potential to create value, growth and new opportunities?

Apply for I-PRIS 2026 – Sønderborg Vækstråd’s entrepreneurship competition for new businesses and business ideas with the potential to create value, growth and jobs in the Sønderborg area.

I-PRIS is the local entrepreneurship competition – open to the full range of businesses, from retail, services and tourism to digital solutions and new product and production solutions. Emphasis is placed on a clear business concept, strong customer value, development potential and the ability to create local value. Participants for the semi-final, which will be held in week 44, are selected based on the applications. After the semi-final, up to five participants will advance to the final at Årets Business Event on Thursday, 26 November 2026. Pitch workshops will be held beforehand. The winner of I-PRIS 2026 will receive DKK 25,000.

Requirements to participate in I-PRIS 2026:
· You are either an individual or a team; an entrepreneur or a small company with fewer than 10 employees and less than 3 years since the establishment/launch of the business idea
· The company must not be majority-owned by a large company
· You/your team (if the company has not yet been established) and/or the company (CVR number) must have a residence/address in Sønderborg Municipality
· A detailed description of the business idea must be provided in this template. Your answers form the basis for selection for the semi-final. Any additional material submitted will not be taken into consideration.

The description must be submitted as a PDF file via our registration portal [link to registration] no later than 18 October 2026 at 23:59.
____________________________________________________________________________

Description of your business idea:
- Describe your business idea in as much detail as possible. Your answers form the basis for selection for the semi-final of I-PRIS 2026. The assessment will consider, among other things, the strength and originality of the business idea, market potential, customer value and business model.

	1. Idea and team

	Name of company, team or idea:
The name will be used as a reference for the business idea


	Click or tap here to enter text.
	Submitted by:
First name and last name (contact person)
	Mobile:

	Click or tap here to enter text.	Click or tap here to enter text.
	Address: 
	E-mail

	Click or tap here to enter text.	Click or tap here to enter text.
	Postal code and city:

	Company name and CVR number, if applicable:

	Click or tap here to enter text.	Click or tap here to enter text.
	Background for idea:
How did the idea come about?

	Click or tap here to enter text.
	Team:
Names of the team members and your core competencies in relation to the realization of the idea

	Click or tap here to enter text.


	2. Idea, problem and solution

	Describe the need or problem that the idea addresses, as well as the solution itself. What is new, different or significantly better about the approach, and why is the idea relevant?

	Click or tap here to enter text.
	Describe the business idea in one sentence

	Click or tap here to enter text.
	How do sustainability, green transition or other forms of societal value feature in the idea, where relevant? This could, for example, include social responsibility, local value creation or reduced resource consumption.

	Click or tap here to enter text.


	3. Customer value and validation

	What specific value does the idea create for customers or users? What evidence do you have of the need – e.g. customer dialogue, sales, pilot projects, tests or other validation?

	Click or tap here to enter text.


	4. Customers and market

	Describe the most important customers or user groups. What is the primary market, why is it attractive, and how will you reach the customers?

	Click or tap here to enter text.


	5. Competitors and competitive advantage

	What alternative solutions and competitors are there? What sets the solution apart, and why should customers choose it? Please describe competitive advantages such as technology, know-how, brand, location, partnerships or other factors that make the concept difficult to copy.

	Click or tap here to enter text.



	6. From idea to business

	How will the idea be realized and developed into a strong business? How far have you come today, which milestones have been reached, and what are the most important next steps?

	Click or tap here to enter text.


	7. Business model and progress

	Describe the business model, pricing and main costs. Do you already have revenue, customers, pilot projects, partnerships or other market validation? Then describe how the business model is expected to develop.

	Click or tap here to enter text.


	8. Value in the Sønderborg area

	How does, or how can, the idea create value in the Sønderborg area? This could, for example, be through jobs, revenue, skills, collaborations, investments, exports, tourism or visibility. For companies with a national or international market, value may also come from development activities and growth anchored in Sønderborg.

	Click or tap here to enter text.


	9. Development and growth potential

	What potential does the idea or company have to develop and grow? Describe what could drive growth, e.g. more customers, new markets, new products or services, partnerships, a distinctive approach, know-how or other competitive advantages. If technology is important to the solution, you may describe it here.

	Click or tap here to enter text.


	10. Main challenges and next steps

	What are the main challenges right now and in the next stage of development? Which resources or efforts could make the greatest difference to the business?

	Click or tap here to enter text.
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